
The opportunity
The Admissions team at Syracuse has a commitment to accessibility for students. To further this goal, they sought new 
ways to expand reach and strengthen relationships with prospective students and their families. Additionally, to keep 
up with shifting demographics, the university was looking to recruit students in specific regions around the country, and 
around the world. “We want to get the attention of students we might not have reached before and also build personal 
connections with students as they’re making these important college decisions,” said Assistant Director of Admissions 
Jennifer Isaf.

Additionally, the university was looking to be more strategic about recruiting the right students. They needed to find a way 
to attract the right mix of students, including international students and transfer students. “Our goal is to ensure the right 
students apply and enroll,” Isaf said.

The solution
The university became a member of CollegeWeekLive to expand reach 
and have more meaningful conversations with students throughout the 
enrollment process. The Admissions team now hosts live text chats 
at CollegeWeekLive throughout the year so that prospective students 
can connect with the school’s Admissions team, Transfer Office, as 
well as student ambassadors as they’re going through their college 
exploration process. “CollegeWeekLive gives us an opportunity to build 
relationships with prospective students and foster college readiness,” 
said Isaf. “We’re able to personalize communication like never before.”

Executive Case Studies

“We’ve seen very positive results 
  from the conversations taking 
  place at CollegeWeekLive.”

Jennifer Isaf
Assistant Director of Admissions
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College: Syracuse University
Location: Syracuse, New York
Size: 21,000 students

Syracuse University is an independent institution with an international 
reputation. As part of their mission for continual improvement, the 
university set out to expand reach, enabling them to continually recruit 
high caliber students, regardless of the declining population of high 
school students. To do so, they made a strategic decision to augment 
traditional recruitment by engaging students through live chats and 
online events.

CollegeWeekLive Results:
• Met nearly 4,000 new students online 

• Experienced a 22% higher acceptance rate

• Achieved a 30% higher yield rate



Syracuse also participates in specialty events at CollegeWeekLive to 
connect with their target audience. For example, the Back to School 
event each August attracts juniors and seniors, transfer students, as 
well as accepted students. “We always have a lot of questions from 
students on topics like campus life,” Isaf said. “These events give us an 
opportunity to explain what’s appealing about student life at Syracuse 
and also to help accepted students make a smooth transition to college 
life.”

To make the most of their CollegeWeekLive membership, the 
Admissions team offers students opportunities to connect online 
throughout their overall outreach plan, ensuring that inquiry students 
are invited to live chats at appropriate times. They’re using marketing 
materials provided by CollegeWeekLive to promote the live events via email and social media channels. Syracuse is also 
participating in special online events designed for international students who can’t visit the campus in person. “We’ve seen 
very positive results from the conversations taking place at CollegeWeekLive.”

In addition, several high schools have begun inviting Syracuse University to schedule online meetings with their students 
through the CollegeWeekLive Advisor Center, a free site that high school 
counselors use for college readiness. “We’re excited about having online 
meetings with high schools,” Isaf said. “Students who participate in these 
meetings tend to stay for the entire 45-minute session so they get a well-
rounded view of what we offer. I’ve been impressed with how focused 
the students are. They arrive prepared with very good questions. These 
conversations help us, and students, to find the best match.”

The results

The Admissions team is using CollegeWeekLive to increase access, 
reach the right student audiences, and improve yield. “CollegeWeekLive 
is much more than a way to reach new students,” said Isaf. “It’s 
a channel for building connections between prospective and 
current students. Students love the video chats in particular. These 
conversations are having a significant impact. Students who participate 
in online chats have a 30 percent higher yield rate than our average.”

Parents also are finding CollegeWeekLive a great way to get involved 
with their students’ college decisions. “CollegeWeekLive gives parents a 
level of anonymity to ask questions that are important to them,” said Isaf. 
“Often when they’re new to the process they like to login and hear what 
other parents and students are asking in the live webcasts.”

“We’re excited about having online 
  meetings with high schools... 
  these conversations help us, and 
  students, to find the best match”

Jennifer Isaf
Assistant Director of Admissions

About CollegeWeekLive

CollegeWeekLive is changing the world 
of college admissions. This unique 
site enables students to live text chat 
and video chat with admissions reps 
and current college students to help 
them make informed decisions about 
choosing a college, paying for college, 
and more. Throughout the year, we 
host online college fairs, open houses, 
and special events, providing students 
with access to 300+ colleges and 
universities, $3 million in scholarships, 
and advice from leading authors and 
education specialists. One in three 
college-bound students now uses 
CollegeWeekLive to navigate their 
college search.
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